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Tourism KwaZulu-Natal (TKZN) has
survey about domestic tourism sinc
of an omnibus study, which consis
urban areas nationally.

The data was weighted using t
Africa’s community survey populatic

The objective of the study is to ok
the behavior of domestic tourists
KwaZulu-Natal (KZN). South Afric
provide statistics and information o

However, that information is lim
nature, cannot provide all the insig
is useful at a provincial level, or eve




The omni

Ascertain the brand health of the Z
patterns and provincial percepti
overall, according to the sample

Ascertain the brand health of the Z
patterns and provincial perception
travelled to KZN

Ascertain recognition and associatic

Ascertain liking or intention to visit

Ascertain perceptions of the positi
TKZN’s brand

And so on...
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DEMOGRAPHICS

Age Groups
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TRAVEL TRENDS

Destinations

4 A

KZN Regions

Durban

PMB / Midlands

Battlefields

Drakensberg

South Coast

North Coast

Zululand

Elephant Coast
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TRAVEL TRENDS

Purpose
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Main Purpose

Holiday

VFR

Business

Entertainment / Event

Other
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TOP 5

1. Excellent beaches

2. Great weather

3. Friendly people

j
A1 4. Entertainment
b
} 5. Shopping facilities
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TRAVEL TRENDS

Top Activities

Take part in any other special activity

Go to the beach

See bushmen paintings

Visit a health spa

Horse riding

Tour of the battlefields

Food and wine fair

Art and crafts festival

Bird watching

Mountain biking or other cycling

Visit an African township or culture village on...
Visit an arts or craft outlet

Visit a nature or wildlife or game reserve
Attend conference workshop or training...
Go to a live show, theatre or concert

Visit a museum, art gallery or historic building
Fly-fishing

Go backpack/ hostel travelling

Go hiking or mountain climbing

Take part in any water sport

Watch a live sport event

Take part in a sports event
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